PROPOSED REGULATION OF THE
STATE BOARD OF EDUCATION

LCB File No. R164-12

EXPLANATION — Matter in italics is new; matter in brackets fomitted-material} is materia to be omitted.

AUTHORITY: NRS 385.080 & (if necessary, provide other statutory authority)

Section 1. NAC389 is hereby amended as follows:

NAC 389.543 Accounting and Finance. (NRS 385.080, 385.110) A course of study in
accounting and finance must incl ude instruction des gned to teach the pup|I to do the following:

(Added to NAC by Bd of Educatl on by R108 03 eff 1- 22-2004)

1

For the area of accounting concepts, procedures, and strategies used to plan,

maintain, and control the use of financial resources.

2.

(a) Perform accounting functionsto classify, record, and summarize data to
produce needed financial information
(b) Prepare, interpret, and analyze financial statements
(c) Perform accounts payable and accounts receivable functions to record, control,
disburse, and collect payments and disbursements
(d) Maintain cash controlsto track cash flow
(e) Maintain inventory recordsto track the location quantity and value of current
assets
(f) Explain the nature of plant assets
(g) Complete payroll proceduresto calculate, record, and distribute payroll
earnings
(h) Perform accounting functions specific to a partnership to classify, record, and
summarize partnership data
(i) Perform accounting functions specific to corporation to classify, record and
summarize corporate data
() Describe accounting functions specific to non-profits and governmental
agenciesto classify, record, and summarize corporate data

For the area of business'sresponsibility to know, comply with, and enforce

laws and regulations that affect financial operations and transactions.

(&) Understand contractual relationships
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(b) Understand relations governing business finance to adhere to government
requirements
(c) Understand ethicsin business finance
3. For the area of tools, strategies, and systems needed to process, maintain,
evaluate, and disseminate financial information to assist business decision-making.
(a) Utilize technology to record and analyze accounting transactions
(b) Utilize a company’s budget and financial statementsto predict and analyzeit’s
financial situation
4. For the area of tools and strategies used to explore, obtain and develop a career in
accounting and finance.
(a) Explore and describe the role of company officers and careersin accounting and
finance
5. For the area of banking, investments and financial markets.
(a) Understand the concepts of banking, investments, and financial markets
(b) Acquire knowledge of banking processes and services to facilitate workplace
activities
6. For thearea of risk management
(a) Understand how risk analysis affects various areas of accounting and finance.
7. For the area of economic principles and concepts fundamental to business
operations.
(a) Understand fundamental economic concepts
(b) Understand the nature of business to show its contributions to society
(c) Understand economic systems and their impact on business

NAC 389.5495 Business Management fand-busiiessteadership] (NRS 385.080, 385.110)
A course of study in business management fand-businessteadershipl must include instruction
designed to teach the pupil to do the following:

1. For thearea of ethical and legal issues that impact business

a. Demonstrate knowledge of the different sources of law as it relatesto ethical and
legal decisions

b. Develop an understanding of contractual relationships

c. Understand the role of agency and employment law as they relate to the national
and international marketplace

d. Examine laws affecting national and international business organizations

e. Understand regulations for business expansion, government requirements and
industry standards
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f.  Understand government/legal activitiesthat affect global trade
For the area of effective communication skills
a. Acquire meaning from written material and apply the information to a task
b. Apply active listening skills to demonstrate understanding of what is being said
c. Apply verbal skillsto obtain and convey information
d. Writeinternal and external business correspondence to convey and obtain
information effectively
For the area of positive customer relations
a. Foster positive relationships with customers to enhance company image
b. Resolve conflictsfor customersto encourage repeat business
c. Reinforce a company’ simage to exhibit brand promise
d. Understand the nature of customer relationship management
For the area of economic systems
a. Examine economic concepts
b. Understand the nature of business and contributions to society
c. Explore economic systemsto be able to recognize the environments in which
businesses function
Understand the impact of government on business activities
Analyze cost/profit relationships to guide business decision-making
Understand economic indicators to recognize trends and conditions
0. Recognize global trade’ simpact on business activities
For the area of creating a successful business
a. Employ entrepreneurial discovery strategies to generate feasible ideas for
business ventures
b. Evaluate a businessplan
For the area of finance and accounting operations
a. Understand the fundamental principles of money needed to make financial
exchanges
b. Analyzefinancial needsand goals
c. Useinvestment strategies and identify potential business threats and
opportunities
d. Acquireafoundational knowledge of accounting and business financing
For the area of human resources
a. Explain therole of human resources in business operations
b. Understand the hiring /firing process
c. Evaluate practice to manage staff and resolve employee issues
For the area of information management
a. Understand the nature and scope of information management
b. Utilizeinformation technology tools to manage and perform work responsibilities
c. Maintain business recordsto facilitate business operations
d. Acquireinformation to guide business decision-making
e. Create and access databases to acquire information for business decision-making
For the study of the role and function of marketing
a. Understand marketing’srolein a global economy
b. Demonstrate knowledge of customer/client/business behavior to understand what
motivates decision-making
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c. Understand a company’s unique selling proposition to recognize what sets the
company apart from its competitors
10. For the study of the role and function of operations
a. Explain the value of operations and its contribution to a company
b. Mange quality-control processto minimize errors and to expedite workflow
c. Manage purchasing activities to obtain the best service/product with the least cost
11. For the study of the need for project management
a. Understand the design, organization and implementation of a project plan
12. For the study of quality management
a. Understand therole and function of quality management
13. For the study of strategic management in an organization
a. Recognize management’ srole to understand its contribution to business success
b. Plan organization’ sdepartment’ s activities to guide and support decision-making
c. Useknowledge of management strategies to improve the performance and
competitive advantage

NAC 389.624 Marketing. (NRS 385.080, 385.110) A course of study in marketing must be
designed so that pupils meet the following performance standards:
1. For the area of economicls—demenstrate—an—understanding—of—the:} systems,

indicators/trends and international concepts

(&) Demonstrate a fundamental understand of economic concepts

(b) Demonstrate understanding of fundamental systems of economics;

(€) Fooeeorenseclene e colbloral el

(d) Demonstrate understanding of basic economic indicators and trends; and

(e) Understand basc concepts of international marketi ng and trade Lotroome
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(Added to NAC by Bd of Education, eff. 5-4-87: A by R155-01, 12-17-2001)

2. For thearea of business fundamentals
(a) Demonstrate comprehension of day to day operationsfor businessfunctions;
(b) Demonstrate knowledge of concepts, strategies, language, and systems used to
obtain or convey ideas and information
c) Demonstrate Comprehension of business law and ethics
3. For the area of marketing information management
(&) Understand nature and scope of marketing information
(b) Understand the nature and scope of marketing research
(c) Interpret marketing information to test a hypothesis and/or to resolve issues
(d) Develop a marketing plan
4. For thearea of product or service management functions
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(a) Demonstrate foundational knowledge of product/service management

(b) Generate product ideas to contribute to ongoing business success

(c) Comprehension of quality assurances will be applied to enhance product/service
offerings

(d) Demonstrate comprehension of product mix

(e) Position products/services and or position company to acquire desired business
image
5. For theareaof pricing

(a) Understand the process for establishing and communication the value of goods

and services and determining prices.
6. For thearea of promotion of products and services

(a) Understand the nature and scope of promotion in marketing

(b) Understand the concept and purpose of publicity and public relations

(c) Understand concept and purpose of sales promotion

(d) Understand the use of advertising
7. For theareaof selling

(a) Understand the nature and scope of selling

(b) Understand the process and techniques of selling

(¢) Understand the relationship between knowledge of the product or service and
selling

(d) Understand support activities asthey relate to selling
8. For thearea of product/service management functions

(a) Demonstrate knowledge of product/service management

(b) Generate product ideas to contribute to ongoing business success

(c) Apply quality assurance to enhance product/service offerings
9. For thearea of channel management

(&) Understand the nature and scope of channel management as a function of
marketing

(b) Develop channel management strategies to minimize costs

(c) Assess channel management strategies to improve their effectiveness and costs

(d) Understand concepts and processes to move, store, locate, and transfer ownership
of goods and services
10. For thearea of financing and financial analysis

(a) Demonstrate knowledge of financing

(b) Understand the use of financial resources
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